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Come to learn about and explore kids (age 0-16)
programs available in the Beaches. Meet face to
face with program organizers, teachers, coaches,
etc. Featured programs include:

P

Music

laygroups
*Strollers are
welcome…

Sports Arts Science Camps Tutors
Daycares Preschool Programs and much more...
Date: Saturday Feb. 21, 11am – 4 pm
Location: Beaches Recreation Centre Gym

6 Williamson Road (north of Queen & Lee)

For information contact
Beaches Living at:
416. 690. 4269 or
kids@BeachesLiving.ca

FREE Admission and FREE Parking!
This event is brought to you by
Beaches Living Guide &
Beaches Recreation Centre.

ACCOUNT MANAGER,
ASSISTANTS
Danielle Landry, Fran Battaglia,
Colin Nemes
copyright 4Dimension.Ca
Beaches|life magazine is the sister
publication of Beaches Living Guide (established 2004). Beaches|life magazine,
with a circulation of 20,000, is delivered
six times a year, free of charge, to the
majority of households and businesses in
the greater Beaches area.
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Your comments and suggestions
are welcome.
2255B Queen Street East, #252
Toronto, ON M4E 1G3
416.690.4269
info@beachesliving.ca
Canada Post Publication
Agreement No. 41556020

DISCLAIMER: Beaches|life made every
attempt to verify all information published in
this magazine, however, we assume no
responsibility for any incorrect or
out-of-date information.

For
Correction: In the last issue of
Beaches|life our Totto Spa story,
owner Robert Chang Heathcote
was incorrectly referred to as
“Richard”. Our apologies to
Robert and any confusion this
may have caused.

Advertising
Call
416-690-4269
info@beachesliving.ca
April/May 09 issue
deadline Mar. 19, 2009
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Reasons to make February & March
the months of Celebrations!

1
2

 arewell to coming home in the dark!
F
Spring ahead to daylight savings time. (Mar. 8)

	Special Days: Groundhog's Day (Feb. 2), Family Day (Feb. 16),
Valentine’s Day (Feb. 14) Valentine's is for everyone–see page 8,
March Break (Mar. 16-20), St. Patrick’s Day (Mar. 17)

3
4
5

	February is Mardi Gras time! Why not have your own Mardi
Gras party with family and friends?
	It's never too early. Start thinking about your spring and summer
wardrobe. A healthy diet and fitness routine will go a long way to
show off your shape in the more revealing fashions.
Goodbye winter, hello spring. The first day of spring! (Mar. 20)

Believe it or not, winter is very short. Get out and enjoy
yourselves while it is still here. After all, We Are Canadians!

o
rgiRistorante
o
i
Ristorante
G

Casa
Casa di
di

Dining Take-out Delivery Catering

Happy Valentine’s!
Visit our new Danforth location
1419 Danforth Ave. 1646 Queen St. E.
(at Monarch Park)
Free Parking!

(Next to the LCBO & across from
Alliance Cinema) Free Parking!

416-465-1561

416-686-7066

www.casadigiorgio.ca
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Luxury Home Appliances

SAVE 10%

off msrp on any 4 Pc
kitchen suite with this
coupon.
Valid Feb. 1 - 31, 09

Depend on us.

Come visit our showroom
939 Eglinton Ave. E.
416-696-2999
www.maytagstore.org

Jamie Johnston...

the life of a young actor.
Jamie Johnston,
the awardwinning actor
who plays Peter
Stone on the
hit TV show,
Degrassi: The
Next Generation,
does what every
other 19 year old
does – hangs out
with his friends,
snowboards,
listens to music
and jams with his
guitar and drums
in the basement.

As a Beaches native, Jamie attended St. Denis
Catholic School on Balsam Avenue through grade
six, and at age 12 was accepted into the Cardinal
Carter Academy for the Arts.
As a young child he would tag along with his
brother, Chris, when Chris had modeling auditions.
One time they saw Jamie, filmed him and used his
picture instead of his brother’s in an Eaton Centre
campaign.
He had just started at Cardinal Carter Academy at
age 12 when he got cast for Zixx: Level One. As a
young actor, he had very long days with no breaks.
While the adult actors would get to relax during
breaks, Jamie had to study schoolwork.

Jamie has fans all over the world – Poland,
Belgium, The Netherlands, U.K., France – and of
course, Toronto. Fans like to ask him questions. The
most common question is "how much money do
you make?." Jamie told us as a young actor, 25%
of his earnings goes to a minor’s trust fund for his
future.
One of the most exotic place he’s visited was Kenya
in 2007. Seven Degrassi cast members went to
help build a school. "I made friends with one of the
boys when we were walking to the river, everyday,
to get clean water. He asked me, 'how do you get
your water at home?' I said clean water comes
out of the taps in the house. The little boy was
amazed!" In 2008, Jamie also worked in support of
Raising the Roof.
“I love the Beaches. We’re close to downtown
and close to the lake. We're surrounded by parks
and ravines. It’s the perfect place to live.” Jamie's
favourite food is eggs benedict but "lamb is my
kryptonite" says Jamie.
Jamie and friends like to get together and jam.
Jamie plays guitar, bass and a little drums. He
sings but prefers to do back-up vocals.
To see Jamie and his friends perform, come
to the Beaches Kids Program Open House on
February 21 at the Beaches Rec. Centre (page 6).
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As kids, we all had dreams of being a doctor, actor,
astronaut or ballerina, more than we can imagine today. Even
though we may have forgotten some of our own childhood dreams,
we can now help our own kids live theirs.

s
am

He
lp

ids Live Their
K
ur
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o
Y
e

Every kid has a dream. Talk to your kids about their dreams and tell them some of
your dreams when you were their age. Let them know that any dream is a good dream.

1

Here are a few ways to help your kids develop their dreams into reality:

2

3

 hare with your child as much
S
Encourge them
Support their dreams
information about their dream as
to ask questions.
by enrolling them in related
possible.
programs or activities.
 xpose your child to other areas outside their dream.
E
They may find an interest in an activity they didn't know about previously.

4

Dreams change, and that's okay. It's important to let your kids share their dreams
with you so you can continue to help them make their dreams a reality.
Come out to the Beaches Annual Kids Program Open House,
February 21. Discover all the options that will help your kids

The First
Montessori
Middle School

in the Beach!
OPEN
HOUSE
Saturda
April 4, 20y
* small class sizes
09
* warm, supportive environment 10 - noon

* nurturing the whole child social, emotional and academic
* preschool, elementary and middle school
programmes
We welcome the opportunity to speak to you
about your child and his/her needs.

Enroll in
Feb and
save $35
Mem Fee

Call Sherry to set up a school visit, 416-686-6621
Casa
2 1/2 - 6 years
31 Wood Glen Rd.

Elementary
JK - Grade 8
140 Wineva Ave.

avalonmontessori.ca

Toronto East/Beaches
1089 Kingston rd.
SE corner Vic Park
416 410 PLAY

Toronto Central
656 Eglinton Ave E
NW Corner Bayview
416 410 6386

**Valid at
participating Play &
Music locations
only. See your local
Play & Music
location for other
restrictions and
details.

Live Their Dreams!

Beaches Annual

Kids Program Open House
Visit www.beachesliving.ca for event details
An open house for parents and kids (0-16 yrs) to learn about and explore
programs available in the Beaches and an opportunity to meet face to
face with program organizers, teachers and coaches.

Satu
Febr rday,
ua
11am ry 21
-4pm
at t
he B
Rec. eaches
Cent
re

Participating programs are in all areas including music, sports, science, arts, computers,
play groups, tutors, after school programs and much more.
This event is free of charge and open to all families in the Beaches and greater Beaches area.

Participating Businesses (growing daily)
Applegrove Community
Complex
Avalon Montessori
Balmy Beach Canoe Club
Beaches Recreation Centre
Beach Montessori School
Castle Park
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Centre of Gravity Circus Camp
Cherry Beach School of Music
Community Centre 55
Dentonia Park Co-op Nursery
School
Dr. Helena Ovens, Kew Beach
Naturopathic Clinic

Dr. Jeff Margolian
East Toronto Village
Children’s Centre
Filmberries
Gymboree
Kuma Karate-Do
Sportplay

BEACHES
ENTERTAINMENT PASS
ENTER

TA I N M

ENT

S
PAS ASS
P
TA
ENTER

$20

at the
ing movie
kday even this PASS.
7330
Enjoy a wee
tre with
E. | 416-691Fox Thea
Queen St.
| 2236

re.ca
www.foxtheat

INMEN

T

$40

the Fox
n movie at PASS.
rday afternoo
four with this 691-7330
Enjoy a Satu
a family of
416Theatre for
en St. E. |
2236 Que

My PASS is for 1 person.
My Family PASS is for
2 adults & 2 children.

|

re.ca
www.foxtheat

It's the perfect gift!

The perfect gift to give to family, friends, neighbours,
employees, coaches or teachers.
✔ it's easy to buy 		
✔ it fits your budget
✔ everyone loves movies, dining & shopping
Each pass includes a movie and a voucher for dining
or shopping at your choice of many participating local
businesses.

Visit www.BeachesLiving.ca
Click on Entertainment PASS for a complete list of participating
businesses. Purchase passes at the Fox Theatre (2236 Queen St. E.),
or one of our participating businesses.
Beaches

Beaches | life

February/March 2009

7

Spread a little love
around this

Valentine’s Day

YOU
'RE
MY
G
R
EAT
FRIE
!
ND

Valentine’s Day is a time to remember people who have a
special place in your life – friends, colleagues, neighbours,
classmates, family, service providers, customers, etc.

❤ Visit someone shut in, perhaps because of the snow.
❤ Leave a chocolate on the desks of your colleagues.
❤ Deliver a pot of tulips to your sister, mother or grandmother.
❤ Send a surprise gift to your son or daughter away at school.
❤ Make cupcakes with red food colouring for your family.
❤ Bring treats to your community group meeting.
❤ Send a thank you note or email to your customers.
❤ Give your coach a thank you note.
❤ Bring a special snack for the kids on your team.

my Secret Beaches Spot

S
YOU !
K
N
ROCK THA ACH
CO

THAN
U
KS
LUVOM
M

When I want to view the beauty of Lake
Ontario, I come here. I imagine that I am
somewhere on the Mediterranean or looking
out onto the Pacific. Sometimes it is just to
watch the sunrise.

Erwin Buck

Custom Beaches

Greeting Cards & Photographs

Give yourself a tax break.
Talk to an RBC advisor
and ask about how a
Tax-Free Savings Account
can work for you.
®

Totto,
Totto,Beautiful
Beautiful Spa,
Spa,Beautiful
Beautiful You
You

Happy Valentine’s Day!
GIFT Certificates from Totto
www.tottospa.com

2271 Queen St. E. 416-691-9116
8 Beaches | life
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To talk to an RBC advisor, visit us today:
Leslieville Branch
1015 Lakeshore Blvd East
416-461-3949

A wide selection
of affordable
Beaches greeting
cards, large size
photographs and
gift items by
local artists.

Order yours at beachesliving.ca/beachshop

An RBC Tax-Free Savings Account is a great new way to
help you realize both your short and long-term goals
sooner. An RBC advisor works with you to create a plan
that encompasses your complete investment picture.

®

Registered trademarks of Royal Bank of Canada. Used under license.

your
secret Beaches spot
Send us a photo by email or mail plus a
75-100 word description of your Secret
Beaches Spot and Beaches|life may feature
your place (not so secret now!) in an
upcoming issue.
Email us at: info@beachesliving.ca

to

win

Do you recognize this photo? If you can
tell us where the photo was taken, you
become eligible to win movie passes for
two to the Fox Theatre. Three winners
will be chosen. Send in your answer by
March 15, 2009.
Email your answer to:
info@beachesliving.ca

Congratulations to...
Susan Hogarth, Diana McMulkin and Lise
Zorzos-White, for knowing that December's
secret Beaches spot was the pergola at the
corner of Beech Avenue and Queen Street,
East. The winners will be contacted.

Beaches | life
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If you are ready to quit,
we are ready to help

Everyone knew when
the Super Bowl
happened, even if they
didn’t watch it. Now,
that is a recession proof
business!

Smokers Cleanse
addresses the 3 main
‘triggers’ that cause
people to fail in their
attempt to quit smoking.

This year, despite the “downturn”, the adverting fees for the
Super Bowl actually increased to US $3 million
for a 30 second commercial. What can our Super
Small Business in the Beaches (less than 20
employees) learn from this 43 year old party?

Lung Support

works to expel mucous and
soothe bronchial passages

Craving Support

works to reduce cravings

Stress Relief

helps to reduce anxiety and
promote restful sleep

We’ve searched for the best gifts
so you don’t have to.

Smokers Cleanse is the ultimate
aid to help you stop smoking

Visit Ivory Parade for great gift ideas.

Save 10%
with this coupon

Natural Remedies & Modern Medication

2136 Queen St. East
Tel: 416-699-3747

2096 Queen Street E. | 416 699 2626 | www.ivoryparade.com
Bring in this coupon to receive 20% off your purchase

www.hoopershealth.com

Upgrade your business
to make it look and sound inviting!

"BARTER WORKS”
PAY ATTENTION OR PAY CASH!

www.bcommerce.ca
Tel: 647.722.9440
Toll Free: 1-866-288-6148
10 Beaches | life
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Increased sales
Cash flow savings
Higher return on investment
A new source of credit
Maintaining your price integrity
Market share growth
Inventory turnover

B Commerce Trade Head Office
20 Leslie St. Suite 104

Super Bowl

Small Business
Add value to your service

Now is a good time to think and plan, so make the
most of it. Think about how you can offer something
new and trendy, as well as something tried and true.

If you cannot compete with price, add value to your
service. Remember, your customer is not paying just
to “get" your goods or service, they are paying for
what the goods or services do for them.

Keep your name top-of-mind

Be creative and look for opportunities

Keep your name top-of-mind of your with customers
even when they are not in a super-buying mode.
They will remember you when the market recovers.

There is something to uncover in any situation. Be
creative and look for opportunities. When large
businesses cut back, it means people are going
to smaller companies for services. Even on Super
Bowl Sunday, thousands of small, local businesses
benefited by selling supplies and services.

Consistently get your message out there

“The Smart Business Exchange”

Biz talk

Consistently get your message out there during
quieter times. This will pay off in a big way, as your
fans are more likely to hear your message. And you’ll
be ready to outperform others when the market
recovers.

Dr. Jeff Margolian, Dentist
WE WELCOME NEW PATIENTS
www.torontobeachesdentist.com

1989 Queen Street East
(the white house next to Kew Beach Park)

Free custom take home teeth bleaching with
custom trays and profesional bleach for every
new patient with new patient exam, cleaning
and x-rays, value $350. Call for details.

Call Alex at 416 699-2914

Get in touch with your current customers
If you have an email list of your current customers,
get in touch to tell them what’s new. Don’t spam
them! A simple email newsletter can make a big
impression.

For over five years, Beaches Living has
provided complete services to local small
businesses, services such as advertising,
business cards, poster design and signage,
websites, email newsletters, event
photography, business videos and flyer
distribution. If you have any marketing
needs, we are your ONE STOP marketing
solution.
Make your 2009 marketing create a Super
Business impression!

Beaches | life

February/March 2009

11

featuring the best in sport
and travel clothing for you
& your family

live play travel
open seven days a week
1842 Queen St. E 416.690.1806

First Impressions by

Sales & Installation of all types of doors & windows.
Custom Work – Our Specialty

Winter Window
Clearance Event
on Now!
Save 25% on all
overstock windows
Limited time offer. Valid between
Jan 31 to Feb 28, 2009. Promotion
applies to select merchandise only.
Visit store for details.

Our retail store is located in the beaches:
631 Kingston Road Tel: (416) 691-7070

www.jaimco.com
12 Beaches | life
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Photo: John Preston
On a crisp -15°C morning at Kew Gardens, the
familiar sounds of pick-up hockey echo through the
park from the rink next to the lake. It is the swish
of skates on the ice, the popping of pucks hitting on
sticks, and the laughter and cheering from energized
players.

“We play hard without referees, it’s self-policing.
That’s the reason why these guys love each other.”
The game usually lasts over two hours without any
break. Some players come out as much as five times a
week. On a popular day, there can be twenty a side.
No one gets benched.

A friendly hockey game has been happening at Key
“I didn’t know anyone,” says a retired Toronto
Gardens for as long as anyone can remember. Some
businessman. “I hadn’t played in thirty years, so
players, like Brian Williams,
I came down and met guys
have been playing here for
rass roots
like Ian (Grinnell) and Brian
over 40 years, other players
(Williams) and they helped me
hockey
that
come and go, and some
along. I never played organized
you won't see
find their way back into the
hockey. I just started. It’s really
fold. Some carry through
anywhere else.
been fun — great exercise. It’s
generations, who have passed
amazing!
this legacy on from one era to
the next.
There’s no body checking, no high sticking, and no
fighting. Some choose to wear helmets; some feel
The players range in age from 18 to 60+ and skill
quite comfortable in toques covering their long,
levels vary from a Toronto Marlies’ alumnus to
flowing grey hair.
absolute beginners.
“This is what I live for!” says Grinnell laughing. “My
“It’s just a great group of guys from all walks of life,”
kids know that wherever they find me dead, they
says Toronto architect Ian Grinnell, 63, who has been
better get my skates on so they can say that I died
playing Kew Garden shinny for nearly thirty years.
with my skates on!”

G
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More than just
doors & windows
First class products,
services & installation
Jaimco Doors and Windows
gives its customers much
more than the name suggests.
“We provide the complete package, product, installation
and service,” says James Griffin, store manager and one of
the sons of the founder, “We can provide any kind of door,
but a car door!”
Jaimco Doors and Windows has sold and installed quality
doors, windows, hardware and door security services in
Ontario since 1992. Established by James Griffin, Sr.
the company built its reputation providing first class
emergency and full replacement services for the Ontario
Insurance industry. For the past 12 years, Jaimco has
increased its sales in the retail/home market, selling and
installing products out of its showroom at 631 Kingston
Road.
“It might be an entrance, a garage door, a bay window, a
leaded glass window …. “, says James, “We are a business

You Ask...
Answer.

that goes out of our way to please our customers and find
out what they need.”
Chris, one of the company’s three senior installers,
emphasizes the importance of proper installation. Part of
Jaimco’s reputation is built on the expertise of its installers
who have a combined experience of over 25 years installing
windows and doors. Jaimco’s expertise in the insurance
industry makes them a sensible choice for customers
looking for windows and doors that not only are excellent
in quality but also have been professionally and properly
installed.
Jaimco products include all types of steel and wood
doors, vinyl and wood windows, sliding doors, hardware,
locksmith services and door security products. It may be
windows and doors for an entire building, a single window
or door, or custom entrance designed for your home or
office. Their reputation for exceptional customer service is
known to clients throughout the Greater Toronto Area and
the Golden Horseshoe.
Jaimco is also the owner of Safe Door Systems Inc.®, a door
security system designed and patented by James’ father.
The Safe Door System adds strength to a door so it can
withstand break-ins and reduces the risk that criminals can
enter your home or office.
James and his brother Gerry work with approximately 18
employees at the Kingston Road showroom. Staff include
design and installation specialists as well as two on site
locksmiths. A workroom at the back of the shop provides
space for building customized products.
“Come by our showroom and ask the people who work
here for advice,” invites the friendly Jaimco staff, “We have
field experience and a wide knowledge of products and
how to install them properly. We can tell you what will
look best and work for you.”

Beaches|life is often asked questions about the
Beaches neighbourhood. Who better to answer them
than you, our knowledgeable readers?
In each issue we will publish selected questions from
our readers for you to answer. In the following issue,
we will share the best answers.

Now offers the
Best and Tastiest
deals around the Beach:
The beaches best
breakfast deal: 2 eggs,
organic salad and toast, o.j. ,
coffee & homemade pastry
$12.90

Our first question is from Edward N.
I was walking along the
streets by the boardwalk
and noticed that many house
numbers on the north/south
streets do not start at #1.
Why is this?

Do you know the answer?
Do you have a question of your own?
Send it in!
Email info@beachesliving.ca or call 416-690-4269.

❄ ❄ ❄

Medium coffee & pastry
$3.50

TM

❄ ❄ ❄

Medium coffee & toasted
bagel $3.90

Open 7 days a week
8am - 8pm

Shutters • Draperies
Wood Blinds
Cellular Shades
Roller Shades
Vertical Blinds
Valances
Woven Woods
and more!

FREE In-Home Consultation & Estimate
637 Kingston Road at Main St.

416-691-2800

www.budgetblinds.com
Each Franchise Independently Owned and Operated
©2007 Budget Blinds, Inc. All Rights Reserved
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food chat

c:/my photos

Print those favourite photos...
don't forget about them in
your hard drive forever!

or you
don’t

Digital cameras mean that most of our great photos stay
hidden on a computer hard drive. To make sure your
favourite shots are not forgotten, print them out.

Don’t just admire that bouquet – eat it!
Flowers have been eaten since ancient times. They have
medicinal as well as nutritional values because many
blossoms contain vitamin C and/or vitamin A.
Some common flowers that are edible include carnation,
dandelion, lilac, milkweed, nasturium, pansy, rose,
sunflower and violet. You may not know that broccoli,
cauliflower, and artichokes are also flowers.
Remember, not all flowers are edible. Only trust edible

Pruveyors of Naturally Raised Meats

Stor

Mon - e Hours
T
Frid hur 7am Sat - Say 7am - 8 p7 pm
un 7am m
Open
- 6 pm
360 da
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ys of t
N
e
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w
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r!
and Bosgiving Mon Day, Easte
day, C
r
xing D
hristm Sunday,
ay
as Day

Try our

Primbe Rib Roasts
and Leg of Lamb,
Racks of Lamb,
and much more...

flowers if they are grown like fruits and vegetables
specifically to be eaten. Flowers from florists often have
been chemically treated.

Bitter is better
The word is out - cocoa and dark chocolate are linked to
health benefits. Both contain antioxidants (flavinoids).
Cocoa and dark chocolate also may keep high blood
pressure down and reduce the blood's ability to clot,
which reduces the risk of stroke and heart attacks.

Anniversary, Birthday, Shower?
Why not have it catered!!
Corporate Grand Openings
Weddings, Cocktail
Parties, Barbecues
and more
Creative Contemporary
Cuisine
Outstanding Presentation
Everything for Your Events

Order online at

www.meatonthebeach.com

416.690.1228

1860 Queen Street East, Toronto
16 Beaches | life
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416-699-1212
www.feastyoureyes.ca
The Best in Entertaining

The way to make it easy for you to find your favourite
shots:

1
2
3

Which would look nicer
hanging on your walls?

	Create a folder on your desktop
called “Print”.
E very time you download photos from your
camera, drag the ones you like into the print
folder immediately.
	When you want to take them to the print shop
or upload them to a photo print service, they are
at your fingertips.

coming, going and on the move

Welcome new neighbours

Carload on the Beach – 2038 Queen St. E.
Casa Di Giorgio – 1419 Danforth Ave.
Châtelet/Nesters – 2207 Queen St. E.
Curzon – 1192 Queen St. E.
Harvest Café & Fine Foods – 1856 Queen St. E.
Keetsa – 2245 Queen St. E.
Leslieville Diner – 1186 Queen St. E.
Libra Fitness – 1116 Dundas St. E.
Siam – 1959 Queen St. E.
Simple Café – 1303 Queen St. E.
The Roy Public House – 894 Queen St. E.

Thank you and best wishes

Beach Food Market – 2038 Queen St. E.
Festoon –1101 Queen St. E. (business continuing online)
Kubo Radio – 894 Queen St. E.
La Tea Da – 2305 Queen St. E.
Mish Mash – 2220B Queen St. E.
Nevada Steakhouse – 1963 Queen St. E.
Tex Mex Connection – 1959 Queen St. E.
Vespa – 1971 Queen St. E.

On the move

The Ad Company – 2207A Queen St. E.
Beach Photography a.k.a. Motophoto – 2144 Queen St. E.

If you are opening a new business in the Beaches, moving, closing, or reopening, let us know. We will add
you to the list in our next Beaches|life magazine. Contact us at: info@beachesliving.ca or 416-690-4269.
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IN THE BEACH
Home Décor for Discriminating Shoppers

 

Save on:

Tiffany-inspired
lighting

TAKE ADVANTAGE OF THIS UNIQUE
OPPORTUNITY
TO
QUALITY
space without
/" /
9
",
1 * PURCHASE
/ - t Want to update your
emptying your pocketbook?
The time LIGHTING
is now! Come to our annual
Clearance Sale
BRAND
NAME
ATWinter MAJOR
to find great deals storewideWE’VE
on all your favourite
looks. Lamps, chandeliers,
fixtures – even
DISCOUNTS.
NEGOTIATED
SPECIAL
occasional pieces and wall décor – are all on sale now! It’s never been more affordable
PRICING
WITH SOME OF OUR LARGER
to change your room’s entire look. Living Lighting. It’s light for living.
SUPPLIERS TO ADD EVEN MORE TRULY
EXCEPTIONAL
A S K T H E E X P E R T BARGAINS
S A T W W W. L I V ITO
N G L OUR
I G H T I NANNUAL
G.COM
WINTER CLEARANCE SALE.

Save on:

Modern
ﬂoor lamps

Save on:

{

Home Décor
accessories

Save on:

ARTCRAFT
FT

Save on:

REG $39999
ARTCRAFT
Transitional
SKU
26074 NOW $19999
styles
SAVE $200

SKU 19987
987

SAVE $35

REG $69999

Save on:

CASABLANCA
Timeless
Save on:

NOW $34
499
Illuminating

not an
outdoor lighting
exact image

UP TO

{

70%

Stylish
ceiling fans

SKU 17061 accent
SAVE $120furniture
REG $36999
Save on:
NOW $24999 Timeless
accent
furniture

OFF ALL IN STOCK

LAMPS, FIXTURES, CEILING FANS AND FURNITURE
ALL DISCOUNT SALES FINAL

RENOVATING IS EXPENSIVE. REDECORATING ISN’T.
LIVING LIGHTING IN THE BEACH

Repairs, In Home Consultations, On Approval Plan,

1841 QUEEN STREET EAST

Parking, Free Local Delivery, Installation Arranged

416-690-2544

Best Price Guarantee

livlighting@gmail.com
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SALE ENDS FEBRUARY 15, 2009
OR WHILE QUANTITIES LAST. BULBS EXTRA.
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Take Out & Delivery Menu
ANTIPASTI

CAPRESE................................... 9.50

SHRIMP SCAMPI ..................11.95

Watch for the bright
purple Budget Blinds van!
Have you seen the bright purple Budget Blinds van in the
neighborhood? The showroom for Budget Blinds is located
at Kingston Road and Main Street, but most people are
familiar with the “traveling store” in a van that delivers
products and decorates windows throughout the Beaches.
The owner of the Beaches Budget Blinds, John Fulford
Brown, welcomes visitors but is quick to remind you that
the showroom is where you can view some products and
book an appointment with one of the design consultants
for a free in-home consultation – not purchase items.
The real fun begins when the purple van arrives at your
home with every product sample you can imagine. A
design consultant measures your windows and you see
samples right in your windows so you can tell how well the
fabrics and designs suit your décor.
“That’s something that is impossible to do at a retail
location”, explains John, “That is why we offer free inhome consultations, expert fit measuring and installation,
right where you are.”
Budget Blinds offers a wide variety of products such as
shutters, blinds, Roman shades, roller shades, draperies,
upholstering, area rugs and window film. Products come
from manufacturers from all over Canada and the US, and
carry the best warranties in the business.
“You get our small business style of service before, during
and after our visit to your home along with big business
competitive pricing; that kind of service is hard to find
elsewhere these days.”
John notes that customers today look for form and
function - plus energy savings. Budget Blinds offers a
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complete range of products from the simple touches of
fabric in Romans, valances and decorative side panels
to highly creative and elaborate drapery treatments,
upholstered furniture, and even upholstered walls. Budget
Blinds also carries a wide selection of ‘green’ products that
save energy costs and are environmentally friendly. Many
of the products are ‘Greenguard’ certified.
“If you have an idea,” John promises, “ we have the
solution.”
The latest window cover trends include safety motorization
for opening/closing window coverings in large windows,
hard to reach areas, or where there are multiple window
coverings. Parents with small children request motorized
blinds for safety reasons (without strings or cords). Drapery
is also coming back.
John has lived and worked in the
Beaches community for 25 years.
Since opening his Budget Blinds
showroom in October 2008, he has
enjoyed meeting people and helping
them beautify their homes.
“There’s such a variety of home
styles in the neighbourhood,”
he says, “From quaint old
cottages to ultra-modern
condos. I really like the
challenge of helping my
customers choose the
best-looking window
coverings to finish
their home décor.”

Sliced tomatoes topped with Bocconcini cheese,
extra virgin olive oil and balsamic vinaigrette
served on a bed of mixed greens

Tender shrimp, sautéed with garlic,
white wine, herbs and lemon butter
with garlic toast for dipping

INSALATA ALLA GRIGLIA ...........10.50

Lightly battered and fried to a
tender, crisp, golden brown, served
with marinara sauce

MEDITERRANEAN........................ 8.95

CALAMARI .............................7.95

SMOKED SALMON .............. 9.95
Served with finely-cut onions and
capers

COZZE ALLA MARINARA.....7.95
Fresh mussels, steamed with
marinara sauce, olive oil, garlic and
a dash of herbs

SAUSAGES AND PEPPERS ....... 8.95
Homemade sausage with sautéed
pepper and onions

BRUSHETTA GIORGIO......... 4.95
Garlic toast, mounted with fresh
chopped tomatoes, onions, olive oil,
oregano and herbs

GARLIC BREAD PLAIN..........2.95
GARLIC BREAD WITH
MOZZARELLA ..................... 4.95
BRUSHETTA DELLA CASA.... 6.95
Garlic bread topped with chopped
tomatoes, red onions, roasted red
peppers and goat cheese

INSALATE & ZUPPE
SOUP OF THE DAY ................... 4.50
TOSSED GREENS................... 5.25
INSALATA GIORGIO .................7.95
Mixed greens, roasted red peppers, red
onions, tomatoes, cucumber, and Asiago
cheese in our homemade dressing

CAESAR .......................................... 6.95

Romaine lettuce, croutons, bacon bits, parmiagiano cheese in our homemade dressing

GREEK ...................................... 6.95

Lettuce, tomatoes, cucumbers, onions, yellow
red & green peppers, feta and Kalamata olives

Mixed greens topped with grilled
vegetables, roasted red peppers and goat
cheese in a balsamic & olive oil dressing
Tomatoes, cucumbers, red onions, green
peppers, Kalamata olives, oregano and
feta cheese with olive oil dressing

GRILLED CHICKEN CAESAR.........11.95
INSALATE DE SPINACI ................. 9.50
Baby spinach, dried cranberries, toasted
Pecans, sliced mushrooms, in a Dijon
Mustard dressing

INSALATE RUSTICA ......................9.00

LASAGNA ................................. 12.95
A house favourite. Giorgio’s secret recipe

WHOLE WHEAT FETTUCCINE .... 15.95
With smoked salmon, sundried tomatoes
in a vodka rosé sauce

CAPELLINI................................14.95
Angel hair pasta in a tomato sauce with
sundried tomatoes and sprinkled with
goat cheese

MANICOTTI ............................. 13.95
Filled with spinach, ricotta cheese,
herbs, topped with tomato sauce and
cheese. Baked to perfection

FETTUCCINI ALFREDO........... 13.95
FETTUCCINI COMPOLLA ....... 15.95
Fettuccini Alfredo with tender grilled
chicken breast

Baby arugula, toasted walnuts, fresh
pear, shaved Parmesan, balsamic olive oil
dressing

LINGUINI ALLA VONGOLE....... 15.95

PASTA

SEAFOOD FETTUCCINI OR
LINGUINE ................................ 17.95

Now Available! Whole Wheat Spaghetti,
Penne, Spelt or Gluten Free add $1.00

PASTA GIORGIO ...................... 15.95

Fettuccine Alfredo tossed with grilled
chicken breast, sautéed mushrooms and peas

RIGATONI ALLA PONTE VECHIO ....14.95
Served in a tomato cream sauce with
bacon, red peppers, and black olives

RIGATONI ALLA VODKA........14.95
Ham, sliced tomato and red onions in a
rosé sauce

SPAGHETTI OR PENNE OR
RIGATONI ................................14.95

Linguine sautéed with olive oil, garlic,
white wine and baby clams with a hint
of herbs

Choice of fresh shrimps or scallops in a
white, red or cream sauce

LINGUINE EL PESCATORE.....18.95
Fresh shrimp, scallops and mussels in a
spicy marinara sauce

FETTUCCINI OR LINGUINE
PRIMAVERA............................. 13.95
Egg noodle pasta, sautéed in butter and
white wine, with cheese and fresh
vegetables in a marinara sauce

GNOCCHI .................................14.95
with tomato or pesto sauce with pine
nuts and a touch of cream

With meat sauce and meatballs or
homemade Italian sausage

GNOCCHI .................................14.95

With meat sauce or tomato sauce

CHEESE TORTELLINI ALLA
CREMA ..................................... 13.95

SPAGHETTI OR PENNE OR
RIGATONI ................................ 12.95
GIORGIO’S SPAGHETTI SPECIAL ......15.95
With meat sauce, meatballs, and
sautéed mushrooms

Visit our new Danforth
location at Monarch Park

Our dining room is available for Birthdays, Anniversaries, Engagements, Showers and Weddings.

with gorgonzola cheese, mushrooms and
a touch of cream
Small circles of homemade pasta with
cheese and herbs

RISSOTTO, DAILY RISOTTO ..... P/A
WHOLE WHEAT PENNE ....... 12.95
with baby arugula, roasted garlic,
sundried tomatoes, bocconcini cheese
in a tomato sauce

Cont. on back page ...
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416-686-7066

416-465-1561

1646 Queen Street East(east of Coxwell) 1419 Danforth Avenue (at Monarch Park)
Open 7 days a week
Open 6 days a week (closed Mondays)

Take out
Eat in
Delivery
Catering

Visit us at: www.casadigiorgio.ca

VEAL & CHICKEN
VEAL PARMESAN ................ 16.95
Sautéed tender veal cutlet coated
with Italian breadcrumbs, topped
with pomadoro sauce and melted
mozzarella cheese, served with
rigatoni or penne

VEAL MARSALA ....................17.95
Tender veal medallions in a Florio
Marsala wine sauce served with
potatoes and vegetables

VEAL SORRENTO................. 18.95
Tender veal cutlet placed between
eggplant, cooked in wine sauce and
topped with melted cheese. Served
with spaghetti or rigatoni

PIZZA

SMALL 11”
6 SLICES
9.00
1.30

THE BASIC

Cheese & Sauce
Additional Items

Tender veal medallions in a lemon,
butter, white wine sauce

CHICKEN PARMIGIANA ...... 16.95
Tender breast of chicken topped
with our tomato sauce and mozzarella cheese, served with spaghetti
or penne

CHICKEN SCALOPPINI........16.95

Seasoned, skewered chicken served
with rice, roast potatoes and homemade
tzatziki sauce

EGGPLANT PARMIGIANA...... 13.95
Fresh Eggplant layered with mozzarella
and romano cheese, baked with tomato
sauce, served with spaghetti or rigatoni

SEAFOOD

Tender pieces of chicken breast
sautéed in olive oil, mushrooms,
onions, green peppers, white wine.
Served with potatoes and vegetables

All the seafood is served with rice
or potatoes, vegetables, fresh bread
and butter.

CHICKEN GRATELIA ........... 15.95 FRESH ATLANTIC SALMON .........17.95
Tender breast of chicken basted
with olive oil and herbs, served
with vegetables and potatoes

MEDIUM 14”
8 SLICES
9.75
1.60

S 15.50 M 17.85 L 21.85 XL 24.85 Party 31.05
Mozzarella cheese, Pesto sauce, grilled chicken,
roasted red peppers, caramelized onions

LARGE 16”
10 SLICES
12.25
1.85

Fresh filets, charcoal broiled to
perfection

FISH OF THE DAY ......................P/A
X-LARGE 18”
12 SLICES
13.75
2.10

S 16.80 M 19.35 L 23.60 XL 26.85 Party 33.55
Sauce, Mozzarella, gorgonzola, asiago, feta, oregano

GEORGINA

VEGETARIAN

LA GRECO

PRATO

THE PAVAROTTI

S 15.50 M 17.85 L 21.85 XL 24.85 Party 31.05
Mozzarella cheese, sauce, spinach, grilled eggplant,
zucchini, goat cheese, oregano
S 15.50 M 17.85 L 21.85 XL 24.85 Party 31.05
Mushrooms, green peppers, onion, sliced tomatoes,
green olives
S 16.80 M 19.35 L 23.60 XL 26.85 Party 33.55
Mozzarella cheese, sauce, eggplant, roasted red
peppers, grilled chicken

Party Size

24 SQUARES
16.95
2.60

QUATTRO FROMAGGIO

FIRENZE

S 18.80 M 20.85 L 25.35 XL 28.85 Party 36.85
Sauce, Mozzarella, goat cheese, roasted red peppers,
artichoke hearts and sun-dried tomatoes
S 15.50 M 17.85 L 21.85 XL 24.85 Party 31.85
Feta & Mozzarella cheese, pepperoni, tomatoes, red
onions, black olives. Seasoned with olive oil and oregano
S 16.80 M 19.35 L 23.60 XL 26.85 Party 33.55
Pepperoni, mushrooms, green pepper, bacon, onions &
tomatoes

Pepperoni, mushrooms, green peppers, olives, bacon, ham, black olives, salami, tomatoes, onions,
anchovies, pineapple, hot peppers, hot Italian sausages, sun-dried tomatoes, double cheese,
ground beef, red peppers, red onions.

Gourmet Toppings
(charge as double):

Tuesday February 24, 3pm − 8pm

VEAL AL LIMMONE..............17.95 CHICKEN SOUVLAKI............... 13.95

POLLO PESTO

s:
To pping

Club Ink Open House

Smoked Salmon, Feta cheese, grilled chicken, eggplant, zucchini, roasted red peppers,
asiago cheese, bocconcini cheese, gorgonzola cheese, broccoli, artichokes, goat cheese.

Free toppings: Oregano, Extra Virgin Olive Oil, Garlic
*WHOLE WHEAT CRUST NOW AVAILABLE! SMALL OR MEDIUM ONLY!

Prices do not include applicable taxes and are subject to change without
notice. Free Delivery on orders over $15 before taxes. $2 delivery charge
on orders outside of delivery area.

Dining . Take-out . Delivery . Catering

We Invite You to come to the Club Ink
new location open house on Tuesday,
February 24th between 3 to 8 pm.
*Bring your business card to enter our draw for door prizes.

Location:
2195 Gerrard Street East
(just west of Main St.)

416.694.1996
info@clubink.ca
www.clubink.ca

Your Professional Banner printer is close to Home

